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Revenue Structure

mFull Service D Package 91 of2))
137
308 147
983 1,229
2016 2017 2018F

Revenue Breakdown by Brand

Estee Lauder
5%
OTHERS
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2018Y O} Full Service
9 Package iz HIZ2
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Estee Lauder

LVMH LVMH 3%

17%

OTHERS

L’OREAL 27%

71%

L’OREAL
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Revenue Breakdown by Order Type 2017 2018F
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Cosmetic Full Service Platform Provider
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SHIOIX] www.ctkcosmetics.com
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= HIHCIHD: 20170300532
= 2015/10/28 ~2019/10/27
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= Unilever Korea
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BRYV Capital — E. Director
Barclays IBD — VP

Univ. of Chicago Booth, MBA
NYU Stern, BS
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Key Comments

* Sales & Relation Group covers a full

‘ service business chain for efficiency:

* R&D - Design = Product Planning /

Development = Production - QA/QC >
Sales &

Corporate Strategic
Relation BG

Management BG Planning BU Shipping

* Corporate Management Group focuses on

S HR SR B transparent management as a public
company that covers:
Product Finance Investment . . o .
* Accounting / Finance, HR, Administration
and Support
Package Treasury IR/PR
* Newly created Strategic Planning Unit is
Quality Mgmt. Business Support an independent business unit that focuses
on the Company’s both vertical and
Supply Chain Mgmt. Legal horizontal business expansion
» Corporate strategy, investment, new
R&D IT

business development, and IR/PR for both

Copyright@ 2018 CTK Cosmetics Co., Ltd. All Righ'[S Reserved. 12 QH COSMETICS TECHNICS KOREA
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Expansion
Full Service
Platform

Started
Cosmetic
Full-Service

Established
CTK

BOBABI BROWN

Exported
Cosmetic HOURGLASS
package tarte ¢ TERRY
stila ~ Dir Q
Gurh}' Renker ‘
sentmmeE O ESTEE LAUDER
*
WMEHCS‘
(L'Oreal) @
CHANEL
SESEPHORA
GIVENCHY KINDO
(@) (LVMH Group)
B MAKE UP FOR EVER
GUE%‘LNN S moshbox % %e LJ\!/H | l=—|a SFESSIONALS I
2010 2011 2012 2013 2014 2015 2016 2017

1978 seoe 2001 2003 ee-e 2009
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AP — Full Service Platform

Trend Research / R&D / XIS 1Z0fIA MMTIX] Turn-Key ProductE 012l 228 S| M2

COSMETIC BRAND
(Global Brand - New Brand)

Product
Planning/ Production Shipping
Development

Global Trend

Research

Current CTK Full Service Platform (Product based Platform) Covers “A to Z” for Customers

Formula OEM/ODMs Package OEM/ODMs
COSMECCA, KOLMAR, ENPRANI etc. PUM-TECH, SAMHWA, GREEN P&L, RICHCOS, etc.
(20 and more partners) (80 and more partners)

Copyright© 2018 CTK Cosmetics Co., Ltd. All Rights Reserved. 15 QH COSMETICS TECHNICS KOREA
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LIS ML FE0H= Cosmetics Market Trend Bi8H1l M= Full Service®l QM St

B Global Brand = Focus on Open Innovation

1. Increasing needs for open development

P , » L ’Oreal OD(Open Development) Center in
E Q D =1 @ Korea opened in September, 2017
W (=

= Estee Lauder OD Center in 2014

= Shiseido OD Center in September, 2017 Needs fgr
2. Fast product development is the key element Full Service
Platform

Millennials lead
the fast change M New Brand = Focus on Branding & Marketing
in cosmetic trend

1. SNS lowers entry barrier in cosmetic industry

2. Looking for aturn-key product provider

Copyright© 2018 CTK Cosmetics Co., Ltd. All Rights Reserved. 16 QH COSMETICS TECHNICS KOREA



A&l XrEd

Open Research 3 Open DevelopmentZ

Cosmetics Industry

SP EMHIA HB2E Sl

20| M3

Travel Industry

B Full Service B OEM/ODM
Product Planni '
g - Open X Open Development Projfgct”'\c/lanzggﬁgm g
esearc % -

tFu Qk Pack Package = . Design Marketing FEngg | [Femil Production: QA/QC = Shipping "FU 'ExPed'a
— Beyond afazge Engineering o[rangj a —
o Cosmetics Lals Sales o

- © -~
7 =
c N @
o e Hilton
= B
O OEMSs : O
2 opms 9
Q O
7)) N

World’s #1 cosmetics full service platform enables clients to
1. Focus on innovation and rapid development
2. Better concentrate on sales & marketing

Copyright© 2018 CTK Cosmetics Co., Ltd. All Rights Reserved.
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Location Brands
1 L’'OREAL FRANCE 14.3%  IT COSMETICS, NYX, L'OREAL, LANCOME, BIOTERM ....
2 UNILEVER GBR 10.5% HOURGLASS, SUNSILK, REXONA, DOVE, VASELINE, AVIANCE....
3 PROCTER & GAMBLE USA 9.0% SK-II, PANTENE, OLAY, HERBAL ESSENCES, OLD SPICE ...
4 THE ESTEE LAUDER COS. USA 5.7% | SMASH BOX, BOBBI BROWN, TOO FACED, CLINIQUE ....
5 SHISEIDO CO. JAPAN 3.6% SHISEIDO, IPSA, NARS, ANESSA, DOLCE&GABBANA ...
6 BEIERSDORF GERMANY 3.0% NIVEA, EUCERIN, LA PRAIRIE, ATRIX, SELK, LABELLO ....
7 JOHNSON & JOHNSON USA 2.8% AVEENO, CLEAN & CLEAR, NEUTROGENA ....
8 CHANEL FRANCE 2.7% | CHANEL
9 AVON PRODUCTS USA 2.7% AVON, ANEW
10 KAO CORP. JAPAN 2.6% KANEBO, SOFINA, BIORE, KMS California, JOHN FRIEDA ....
11 LVMH FRANCE 2.6% | SEPHORA, MJB, KVD, MAKE UP FOREVER, GUERLAN, DIOR ....
Source: Global Trade Atlas, KOTRA.
1) Market shares for global brands
Copyright© 2018 CTK Cosmetics Co., Ltd. All Rights Reserved. 18 QH COSMETICS TECHNICS KOREA
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Dior

ESTEE LAUDER CHANEL
SEPHORAE BOBBI BROWN MAIE L FOR EVER -
&
GUERIAIN GIVENCHY HOURGLASS
PARIS
f“ﬁ“;gg(l‘ GINS ElizabethArden SmGSthX
art e
MERLE NORMAN % ZAI{A
LOREAL MAI.ESA’i SO‘SG
W.B‘smwcs‘ |\I:RLI) e TERRY
(LOreal) (LVMH)
MARC JACOBS gl S CLINIQUE
AVEDA stila NYX
KIKO Foo Faced Glossier.

501 Ol 223 3 M HEE 124 S

] STROKE
AT Doll 10 ‘%EAUTY
el .
PEACH & LILY LISE WATIER Aidsgios
Vitabrid € S S Ts LA

ﬁJE’DEVITT

Wity
R = T
YA-/VIAN SAGE
= NOC| Elé
mirenesse COSLUXE COVER | FX
LAURA GELLER b | .
ALGENIST (“mleni:Cs
Il -
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Kjeer Weis
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CTK’s Open Innovation

HAXOI R&D o ERICIPHHIE) IS HIZCE MAEQ! HIAEEDZ HIS JHE

CAPSULE COMPACT MESH JAR

CTK has more than 280
patents and has
continued to focus on

innovation
BOBBI BROWN CHANEL, Dior, ORIGINS, MAKE UP FOREVER, Stila
Capsule Mesh Jar 10 million
Compact Seller

T

» Customer benefit : The lightest and longest shelf life in cushion world -~

» Customer benefit : reduce mess-up, customer-friendly usage

»ye000cecs0eeeeeeee = eeeescccccsccssee
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Service Expansion
(from 2018)

Global
CTK_ Trend
Brandlng Research

CTK Brand Lab

= Target Customer:
* Regional major companies without
cosmetic brand
+ Celebrities
» SNS Stars
= |nvestin New Brand with Growth Potential:
+ Early stage investment opportunity in
new brand up to 30% of shares

Globalization of
Product-based platform

Product
Planning/
Development

R&D )
Production

QA/QC

Design

Expand current platform

to a global sourcing system

= Package Sourcing Center in China

= Formula Development Center in France

= Design R&D Center in Japan

Service Expansion
(from 2018)

Fulfillment

SUEUNINY il and Pack)

CTK Fulfillment Center

(Pick and Pack)

= Provide B2C logistic service to
our customer
= Provide inventory management

service through one P/O

Copyright© 2018 CTK Cosmetics Co., Ltd. All Rights Reserved. 22
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Strong Synergies

CTK Brand Lab

qk COSMETICS TECHNICS KOREA

Smilegate

Investment

= Provide brand concept for
customer needs
= Research brand target

= Create best suitable brand
CTK Smilegate

Global Partnership PEF FIMEElE]
Support
= Establishment: Q1 2018
* Fund size: ~USD20mm CTK Cosmetics
. OFYE HHEAY
= Fund life: 8-10 years FIE o™ 7Y ] = R&D

= Target: JV with new brands = Product planning and

with strong growth potential development
» Up to $3mm investment per

brand for up to 30% equity

Virtuous Cycle

Copyright© 2018 CTK Cosmetics Co., Ltd. All Rights Reserved. 23 QH COSMETICS TECHNICS KOREA
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CTK FULFILLMENT CENTER CO., LTD Importance of Providing Fulfillment Service

Name "
Location = 2110 S.Parco Ave. Ontario, CA, USA 91761 = To provide "above & beyond” full service

By strong demand from major brands, CTK plans to provide not
Size = 149,352 sq.ft. , , . -

only “inventory management service”, but also “direct logistics”

Full Capacity = 300 Containers to end-users through one consolidated purchase order

+ Such fulfillment service will likely enhance stickiness between
Type = |Lease

CTK and its brand customers

Copyright@ 2018 CTK Cosmetics Co., Ltd. All RightS Reserved. 24 QH COSMETICS TECHNICS KOREA
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—* Paris,
Formula R&D

Center

P-ackage Sourci
Cen

Global Sourcing Platform

Shangha|

=
=
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Fulfillment-Center /
Marketing ' Centér

De5|gn R&D Center
ng i

Marketiég-
ter i

New Service

Country Global Platform Time Country New Service Time
China Package Sourcing Center 2018 us Three Fulfillment Centers in California 2017 ~ 2018
France Formula Development Center 2019 ) )
us One Fulfillment Center in New York 2019
us Marketing Center (NY, LA) 2019
Japan Design R&D Center 2020 Korea CTK Brand Lab 2018
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