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Growth Potentials

* CTK Group Synergy

“ CTK Brand Lab

” CTK Fulfillment Center
* E-Vision Global Networks
* CTK Investment

* Vision 2020
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O 1 CTK Group Synergy
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CTK Cosmetics CTK Fulfillment CTK E-Vision CTK Investment
® Provide brand concept for ® R&D ® 3PL with full automation ® Build a platform to sell ® |nvest in early stage
customer needs ® Product planning & equipment : _ _ e
i s
® Research brand target development products in various P
. ® Production ® E-commerce sales and categories including ® Invest in R&D focused
® Create best suitable ® QA/QC marketing _
inDi i companies
brand & design ® Shipping S P
) i i ® Create win-win synergies
® Product planning and S B SRS LT ynerg
CTK Fulfillment with CTK and increase

development _
captive sales

Full Service for Distribution Financial

+

Turn-key Products Sales Support Platform Support

) Health & Beauty
STRONG A-Z Services for Sector Focused VIRTUOUS
SYNERGIES Cosmetic Brands Accelerator CYCLE

Copyright© 2020 CTK Cosmetics Co.,Ltd. All Rights Reserved.



CTK Brand Lab
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Brand Consulting JV Partnership . House Brand Architecture
+ Significant demand increase by new comers = Invest in new brand with growth potential * Launching house brand ‘completone’ as a mother brand
in cosmetics globally - Early stage investment opportunity in new - each indie brand with specialty will launch in sequence
« Creates best suitable brand & concept brand up to 30% of shares
» Product planning and development
» Provides brand incubating Completone
» Potential customers @ '
- Major companies without cosmetic brand ‘ ;‘I
- Celebrities and Social Media Influencers E S B Base-makeup Lip-makeup
- Indie brands in early stages JV Brand ‘Trust Issue’  JV Brand ‘XX19’ ‘SERUMKIND’ Brand (TBD) Brand (TBD)
w/ CandyLab w/ Narae Park Nov. 2019 1H. 2020 2H 2020
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O 3 CTK Fulfillment Center

FULL CAPACITY 40,000 Orders per day
TYPE

Smart Warehousing System with 0.05% Error Rate

PACKING
RACKING SYSTEM OUTBOUND STATION

= Classifying SKUs according to separated license code = 3types of warehousing stages = Sorting the products by regions or carriers * Packing
= Efficient SKU management - Categorized by Pallet, Carton boxes, = The scanning camera reduces releasing time & error = Labeling
and Each piece = Invoicing

Search ‘CTK USA’
https://www.youtube.com/watch?v=K5jiXrGa3o0
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CTK Cosmetics
Full-Service Platform

E-Vision Global Networks

(Overseas direct purchasing)

o =20l Aol 5 HEA COMPANY OVERVIEW

2219l &£ 49| o A|AHIO Ha|X
4ot 4% -AQEEFO-_' CHH| %2 714, it E HY 3|AtH CTK E-Vision Global Networks LLC
&
—— MYUHE / HQ 2019 / Torrance, CA, USA
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CTK Investment
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()6 vision 2020
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Company Introduction

01

Company Overview

2 CTK Cosmetics Business Model

2 Growth History of CTK Cosmetics

4 Changes in Cosmetics Market Trends
% Key Customers in Global Market

s Global Expansion
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Company Overview

Cosmetic Full Service Platform Provider

O bt ik O XIEHY porouziz
I[AHY FAID|AFME[AHO| 2 A E|A o
[HEO[AF Holg SEIP(ES i \
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SHAR  Z7| A REYT BHER 2558 b1 101229815
=T0|X| www.ctkcosmetics.com BR\g.I%?/OTUS \& o2
50.7%
ADRUHOIE
Smilegate 16.9%
2018 S EHAAY| M
2017319 = +EEH Y e S
dol& 5,128,605 50.7%
2016d 78t SEE AOMAHO|EQIHAEHE 1,714,477 16.9%
20151 HilX| 7| 2 ol= BRV LOTUS GROWTH FUND 352,905 3.5%
= HIXZOIH S 20170300532 MAPE = 408,81 2.0%
] 2015/1'0/2;2019/10/27 ME|HO| B AT EAPE| AT 128,281 1.3%
oA 7,328,666 72.4%
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CTK Cosmetics Business Model

Along with global trend research, 3~4 Year product planning forecasts for over 100 global/indie brands.
Focuses on “Customized Product Development” based on market trend research.
Provides Turn-Key products from its “Full Service Platform”

COSMETIC BRANDS

Global Brands & New Brands

Global 'Ir']rer?d e Design Prod_uct
RESSEIR RS Product Customization Planning &
Internal Big Data

R&D

Production Shipping
for Clients Development

Current CTK Full Service Platform (Product based Platform) Covers “A to Z” for Customers.

N N

Formula Customization Development

Package Customization Development
COSMECCA, KOLMAR, ENPRANI etc.

PUM-TECH, SAMHWA, GREEN P&L, RICHCQOS, etc.
(Over 30 Domestic & Overseas Partners)

(Over 60 Domestic & Overseas Partners)

Copyright© 2020 CTK Cosmetics Co.,Ltd. All Rights Reserved.
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Growth History of CTK Cosmetics

Significant Growth with Valuable Clients.

Established Started Expansion

CTK Cosmetic Full Service

PKG. DEV. Only Full-Service Platform

M A~ P
CAR

’ i/NBEAUTY
) PROJECT 7‘
FEUWTY BEAUTY
BY RIHANNA
Guthy Renker BOBEI BROWN Foo Faced
SCANDINAVIA
HOURGLASS
W:Euwcs' e TERRY
KENDD
SEPHORA
MAKE UP FOR EVER *
o tarte
sel.a ESTEE LAUDER DiOr
GIVENCHY 0
(0]
E CHANEL
GUERIAN smashbox
? ? 5050 NYX
2001 2003 e00 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
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Key Customers in Global Market

5 out of Global Top 10 Cosmetic companies are Our Key Customers.

1 L’OREAL FRANCE  14.3% IT COSMETICS, NYX, L’'OREAL, LANCOME .... CTK PARTNERS
2 UNILEVER GBR 10.0% HOURGLASS, SUNSILK, REXONA, DOVE, VASELINE,.... Hﬁmcs‘
3 ESTEE LAUDER USA 6.4% ESTEE LAUDER, SMASH BOX, BOBBI BROWN... KENDD
4 PROCTER & GAMBLE USA 59%  SK-II, PANTENE, OLAY, HERBAL ESSENCES.... 1-0 r-|-e
5 SHISEIDO CO. JAPAN 4.3%  SHISEIDO, AVENE, IPSA, NARS, ANESSA .... MARC JACOBS
6  COTY USA 4.1% BOURJOIS, OPI PRODUCTS, WELLA.... ?@
7 LVMH FRANCE 3.2% SEPHORA, MJB, KVD, MAKE UP FOREVER, GUERLAIN.
8 BEIERSDORF GERMANY  3.0%  NIVEA, EUCERIN, LA PRAIRIE, ATRIX, SELK .... Q
9 CHANEL FRANCE 2.9%  CHANEL -

[ J
10 KAO CORP. JAPAN 2.5%  KANEBO, SOFINA, BIORE, KMS California .... -

1) Source: Women’s Wear Daily. WWD Beauty Report for Global Top 100 Cosmetic Brands’ Market Shares as of FY2018.



Key Customers in Global Market

CTK Cosmetics Provides Services over 50 Global and Indi Brands.

O Global Brands with Global Distribution Channels

ESTEE LALDES

CHANEL

Dior

SEPHORAZ  fupnl piwn  MACU RO
il
CLUERLAIN GIVENCHY HOURGLASS
A ORIGINS ElizabethArden SmOSthX
tarte “AatHon -
MERLE NORMAN I\% Z‘\l{}\
LOREAL MARSAS SOs0
M—“-‘;W“‘“ |\U\LI) ' TERRY
(L'Oreal) (LVMH)
MARC JACOBS b — CLINIQUE
11 stila MY
FEUHTY BEAUTY Toer Fovewed Glossier.
4% K FA%N YA - e

O Independent Brands

0 STROKE
AT, Doll 10 ‘%EAUTY
PEACH & LILY LISE WATIER Atsgious
Vitabrid c* RED EARTH LAKNME
=z
S E4L TT=0y (S
...... MAREELLE | et ent |
2.,
B ORCHARD =
. 4t = E =
YA-/VIAN SAGE LR e
mmmm NOCIBE O
mirengsse COSLUXE

COVER|FX

LAURA GELLER

BEAUTY INGENUITY

beautf@
Irena

skyk_n

blinc

osmetics

¥ ivnBEAUTY ‘
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Global Expansion
Strengthening CTK’s Competitiveness by expanding global platform business
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(PYEI Jackle Paterno
M (1) HCT Sales & Marketing

3 Hl (&510]) KT! mvestment

o Y R

X[ AL =+ Herman Chein -
(A7) UNT COSMETICS CEO
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CTK R&D

* CTK’s Open Innovation

> Key Product Development Cases

Copyright© 2020 CTK Cosmetics Co.,Ltd. All Rights Reserved.




CTK’s Open Innovation
Improving Customer Satisfaction by Innovative R&D

CTK has more than 280 patents
and has continued to focus on innovation

Capsule
Compact
BOBBI BROWN

The lightest and longest
shelf life in cushion world

Mesh Jar

CHANEL, DIOR, ORIGINS,
MAKEUPFOREVER, STILA

Reduce mess-up,
customer-friendly usage
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Key Product Development Cases

Clients of the following products : Chanel, Dior, It Cosmetics, Bobby Brown, Marc Jacobs, Estée Lauder, Shu Uemura, Mac, Glossier, Stila

N
Loose Powder White Essentiel Loose Powder
Package Brightening & Soothing Package
Loose Powder
Package
Confidence in a Cream Makeup 3 in 1 Makeup Melting Balm Under Eye Corrector
Package, Formula Package, Formula Package, Formula

24



Key Product Development Cases

Clients of the following products : Chanel, Dior, It Cosmetics, Bobby Brown, Marc Jacobs, Estée Lauder, Shu Uemura, Mac, Glossier, Stila

2 f II!)T il Al

Gloss Lip Lacquer Lip Color Stick CC Cream(sPF 50+) Lip Liner Pencil Glam Glitter Brow Pencil
Lng|OSS Package, Formula Package, Formula Package, Formula ngh“ner Package, Formula
Package Package, Formula
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Key Product Development Cases

Clients of the following products : Chanel, Dior, It Cosmetics, Bobby Brown, Marc Jacobs, Estée Lauder, Shu Uemura, Mac, Glossier, Stila

Tint in Balm Pure Color LipMelt Agua Glow Water Blush Brow Gel & Brush
Oil-Infused Rouge

Package Package, Formula Package

Package
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